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	Candidate Name 2: Stephen Murphy
	Title 2: CCO
	Link to personal website, resume or CV 2: 
	Firm 2: Armory Securities
	Candidate Biography and Personal Statement 2: I have been the CCO of Armory Securities for 10 years and have helped navigate the Firm through a quickly evolving technologically innovative period. Tornado has been on the forefront of compliance issues such as social media advertising, gamification, machine learning, artificial intelligence, recommendations, and off-channel communications.



Further to my experience, I have been registered for over 30 years and for the last 10 years I have been a consultant to small broker dealers. As a consultant, I led a department with over 200 clients and directly advised more than 50 firms spanning retail investing, fintech, M&A/investment banking, private placements, research, ATS, 15a-6, and institutional trading. Prior to consulting, I was the CEO and CCO of an Alternative Trading System, a floor member at the NYSE, and a pit clerk at the CBOT. 



I have been part of the Western Regional Committee before and found it a worthwhile experience. As part of the committee, I would encourage other BDs to send me agenda items to be discussed with senior management at FINRA. The committee is also useful in getting the word out to member firms about the direction FINRA is headed. This should not be confused with being an apologist for or mouth piece of FINRA. Rather, it is helpful to see where FINRA is devoting resources to better understand initiatives and their consequences on member firms. Examples of the past include Reg BI, the DOL rule, home office registration clarifications, FINPRO development, and vulnerable investor protection. 



Critical to making the regional committees a success is communication and frankness. We may not always like the message but as compliance officers, we are in a better position with more information and a lead time to develop a strategy for adjusting to coming changes.




